
 

 

GLO TERMS OF SERVICE 

1. INTRODUCTION 

1.1. Purpose of the Document 

This 'Terms of Service' ("the Agreement") is designed to define and govern the working relationship 

between Generate Leads Online Limited ("GLO" or "the Agency"), an award-winning digital marketing 

agency, and its clients ("Client" or "You"). The Agreement sets forth the terms and conditions under 

which GLO offers its array of digital marketing services. By availing of any services from GLO, the 

Client acknowledges the complexities and risks inherent to digital marketing and online platforms. 

This document is intended to clearly outline the mutual responsibilities and expectations, ensuring a 

transparent and efficient working relationship. 

1.2. Acceptance of Terms 

By payment to GLO for any digital marketing services or by accepting a proposal or quote from GLO, 

the Client expressly agrees to be bound by these Terms of Service in their entirety. If the Client does 

not agree with any provision of this Agreement, they should not proceed with the engagement. 

Further, any written or verbal commitments outside of this Agreement are not binding unless both 

parties explicitly agree to them in writing. 

These Terms may be amended in accordance with Section 13 (Amendments to Terms). For clarity, no 

other process will vary these Terms. 

2. DEFINITIONS 

2.1. "Agency" or "GLO"  

refers to Generate Leads Online Limited, located at 50 Princes Street, Ipswich, Suffolk, England, IP1 

1RJ, contactable at helpingyou@generateleads.online or 01473 845688. 

2.2. "Client" 

denotes any individual, business, corporation, or entity that engages the services of the Agency. 

 



 

2.3. "Proposal"  

refers to the document provided by the Agency to the Client, which introduces and outlines the 

specific service package, scope of work, and any related details. 

2.4. "Invoice" 

is the document issued by the Agency to the Client, detailing the selected service package, its cost 

breakdown, and the terms of payment. 

2.5. "Services" 

encompasses the suite of digital marketing and related offerings provided by the Agency, including 

but not limited to Search Engine Optimisation (SEO), SEO Copywriting, Google Ads, Social Media 

Marketing, Lead Generation (Pay Per Lead), Email Marketing Automation, LinkedIn Lead Generation, 

Conversion Rate Optimisation (CRO), SEO Web Design, App Development, Web Hosting, and Digital 

Design. 

2.6. "Platform" 

means any online platform, including search engines, social media sites, web hosting providers, and 

any other digital mediums where the Services are applied. 

2.7. "Third-party" 

relates to any entity or platform other than the Agency or the Client, which might be involved in the 

delivery or efficacy of the Services. 

2.8. "Content" 

denotes any material, be it written, graphical, video, audio, or any other form, used in the execution 

of the Services. 

2.9. "Terms" 

stands for the conditions, obligations, rights, and responsibilities detailed in this Terms of Service 

document. 

2.10. "Agreement" 

is synonymous with this 'Terms of Service' document, including all its sections, appendices, and any 

other attachments. 

 



 

2.11. "Package" 

refers to a specific set or combination of Services as outlined in the Proposal provided to the Client. 

2.12. "Effective Date" 

is the date on which the Client accepts the Proposal or pays the Invoice, signifying the 

commencement of the Agreement. 

2.13. "Campaign" 

means a specific marketing effort, initiative, or push executed as part of the Services. 

2.14. "Ad Spend" 

refers to the monetary amount allocated for paid advertising on Platforms, separate from the 

Agency's service fees. 

2.15. “Third Party Assets” 

means any content, including images, video, audio, fonts, icons, software, and other materials owned 

by a third party. 

2.16. “Stock Licence” 

means the licence terms applicable to Third Party Assets provided by stock libraries or other 

licensors, including any restrictions on use, territory, duration, media, print runs, or audience size. 

2.17. “Releases” 

means model, property or location releases or other consents required for the Client’s intended use 

of content that features identifiable individuals, private property or protected locations. 

3. DESCRIPTION OF SERVICES 

3.1. Overview 

Generate Leads Online Limited ("GLO" or "the Agency") offers a suite of digital marketing services 

tailored to meet the diverse needs of its clientele. The specific services and their scopes are 

individually outlined in the Proposal provided to each Client. 

 



 

3.2. Proposal Integration 

Each Proposal provided to the Client will detail the specific package of services selected, its scope, 

and any related deliverables. The Proposal, once accepted by the Client, becomes an integral part of 

this Agreement and should be read in conjunction with these Terms of Service. 

3.3. Service Limitations 

While GLO endeavours to provide the highest quality of service, Clients acknowledge the inherent 

unpredictability of digital platforms, search engine algorithms, and online trends. GLO makes no 

guarantees regarding specific rankings, conversions, or results. Furthermore, any estimates provided 

in the Proposal are just that – estimates, and actual results may vary. 

3.4. Third-Party Integrations 

In executing its services, GLO may leverage third-party platforms, tools, or services. The functionality, 

availability, and terms of these third-party offerings are beyond the Agency's control, and GLO is not 

responsible for any changes, disruptions, or issues arising from them. 

A.​ GLO may use automation, AI tools and third-party data sources in delivering the Services. 

Outputs may contain inaccuracies. The Client remains responsible for reviewing and 

approving final content and ensuring it meets legal and brand requirements. 

3.5. Change Control 

Any change to scope, timelines, deliverables or dependencies must be agreed in writing. GLO will 

price and schedule changes via email or updated Proposal. GLO is not obliged to begin work on a 

change until agreed. Material changes in law or platform policies impacting the scope or delivery 

may be treated as a change under this clause. 

3.6. Client Dependencies 

Delivery timelines are contingent on timely Client inputs, approvals, and access to systems. Delays 

caused by Client dependencies entitle GLO to reasonable schedule extensions and additional charges 

where applicable. Time for performance is not of the essence. Dates and timelines are estimates and 

may adjust for dependencies and third-party factors. 

3.7. Acceptance 

A deliverable will be deemed accepted on the earliest of: (a) the Client’s written approval; (b) the 

deliverable going live or being used in production; or (c) seven days after delivery if the Client has not 

provided written reasons for rejection that are consistent with the scope in the Proposal. 

 



 

3.8. Defects Window 

Following acceptance, GLO will remedy material defects that depart from the accepted deliverable 

for a period of fourteen days. Changes or issues outside the agreed scope, or arising from third-party 

changes, Client content, Client systems or later Client requests, will be chargeable at GLO’s standard 

rates. 

3.9. Out of Scope 

Any work not expressly included in the Proposal is out of scope and will be priced and scheduled 

under clause 3.5 (Change Control). 

3.10. Dependencies 

If a defect or delay is caused by Client content, systems, third-party platforms or the Client’s failure to 

meet obligations in Section 6, GLO may pause work until resolved and charge for any rework or 

additional effort. 

4. PROPOSAL PRESENTATION AND INVOICE 

4.1. Proposal Presentation 

Upon initial consultations and assessment, GLO shall present the Client with a Proposal Document. 

This document serves the following purposes: 

A.​ Outlining the services GLO intends to provide. 

B.​ Introducing the scope and details of each selected package. 

The Proposal Document is to be viewed as an indicative plan and not an absolute guarantee of 

service delivery within the stipulated timelines. The scope, deliverables, and other aspects can be 

subject to change based on market conditions, updates to digital platforms, and other unforeseeable 

factors. 

4.2. Acceptance of Proposal 

Acceptance of the Proposal by the Client will signify an agreement to proceed with the services as 

outlined. Any modifications or additions to the original Proposal post-acceptance may be subject to 

additional fees. Such modifications must be communicated in writing and agreed upon by both 

parties. 

4.3. Invoice and Payment 

Following the acceptance of the Proposal: 

A.​ GLO will issue an Invoice detailing the package selected, its cost breakdown, and the total 

amount due. 

 



 

B.​ The Client agrees to pay the total Invoice amount within the timeframe stipulated on the 

Invoice. Delays in payment can result in delays or cessation of the agreed-upon services. 

C.​ All payments are to be made in the manner specified in the Invoice, and any transaction fees 

incurred will be borne by the Client. 

D.​ Refunds, if applicable, will be processed as per the 'Refunds and Cancellations' section of this 

document. 

4.4. Delays and Revisions 

GLO understands the dynamic nature of digital marketing and will attempt to accommodate 

reasonable requests for changes or revisions to the scope of work. However: 

A.​ Any significant deviation from the original Proposal may result in an adjustment of fees and 

timelines. 

B.​ Delays caused due to the Client's unresponsiveness, delay in providing necessary inputs, or 

any other factor within the Client's control may result in a revision of delivery timelines and 

potential additional charges. 

4.5. Limitations and Exclusions 

The Proposal and Invoice will detail the services to be rendered and the associated costs. Any service 

or feature not explicitly mentioned in the Proposal will be considered outside the scope and may be 

billed separately. 

4.6. Confidentiality of Documents 

Both GLO and the Client agree to treat the Proposal and Invoice as confidential documents, ensuring 

they are not disclosed to third parties without mutual consent, except as required by law. 

5. PAYMENT TERMS 

5.1. Currency 

All prices and payments will be in GBP (British Pounds). 

5.2. Payment Methods 

GLO accepts payments via the following methods: 

A.​ Bank Transfer 

B.​ GoCardless 

Clients are encouraged to use GoCardless for retainer services or SEO Web Design instalments due to 

its streamlined process. Payment details will be provided on each invoice. 

 



 

5.3. Invoicing 

Upon finalisation of the Proposal Document, an Invoice will be sent to the Client detailing the 

package selected, cost breakdown, and total amount due. 

A.​ Payment is typically due within 7 days of the invoice date, unless a different due date is 

specifically mentioned on the invoice.  

B.​ If the Client disputes an invoice, it must notify GLO in writing within seven days of the invoice 

date with reasonable details. Undisputed amounts remain payable by the due date. 

C.​ Late payments may incur interest or additional fees as detailed in the 'Late Payment' section 

of this document.  

D.​ Bank charges, card fees or transfer costs are payable by the Client in addition to the invoiced 

sums. 

5.4. Retainers and Recurring Payments 

A.​ GLO operates on a 60-day notice period without the need for a formal contract term. If a 

Client wishes to terminate a retainer, they must provide written notice at least 60 days in 

advance. During this notice period, the recurring payments will remain due in full, regardless 

of the retainer's status at the time of termination. 

B.​ We strongly encourage Clients to use GoCardless for recurring payments to ensure 

uninterrupted service and to avoid any potential delays or issues in processing payments. 

5.5. Accounting Records 

All financial transactions between GLO and the Client will be recorded and managed via Xero, our 

chosen accountancy platform. Clients can request a statement of their account at any time. 

5.6. Late Payment 

Payments not received by the due date on the invoice will be subject to: 

A.​ Potential suspension or cessation of services until all outstanding payments are cleared. 

B.​ The Client will be responsible for any costs incurred by GLO in the collection of late 

payments, including, but not limited to, legal fees and collection agency fees. 

5.7. Third-Party Charges 

Ad spend, media, platform, domain, hosting, licence and other third-party fees are payable by the 

Client in addition to GLO fees. The Client authorises GLO to operate accounts and place spend as 

instructed. 

5.8. Platform Terms 

The Client acknowledges that platforms (e.g., Google, Meta) apply their own terms, policies and 

decisions which are outside GLO’s control. 

 



 

5.9. Click Fraud and Invalid Activity 

The Client accepts the risk of click fraud/invalid activity. GLO will use reasonable endeavours to flag 

or submit claims but is not liable for unrecovered spend or platform decisions. 

5.10. No Set-Off 

All sums due to GLO shall be paid in full without deduction or set-off. 

5.11. Interest 

Overdue sums accrue interest at the higher of 8% per annum above the Bank of England base rate or 

the statutory rate under the Late Payment of Commercial Debts (Interest) Act 1998, plus reasonable 

recovery costs. 

5.12 Suspension and Withholding 

If any invoice is overdue, GLO may suspend Services, withhold deliverables, and disable access to 

hosted or managed assets until payment is received. 

5.13 Title and Lien 

Ownership transfer under clauses 7.4/10.1 is conditional on full payment. Until then, GLO retains 

title and a lien over deliverables and related materials. 

5.14. Chargebacks 

The Client shall not initiate chargebacks for undisputed invoices. If a chargeback is raised and 

overturned, the Client will reimburse GLO for reasonable investigation and recovery costs and any 

third-party processing fees. 

5.15. Taxes and VAT 

All fees are exclusive of VAT and other applicable taxes, which shall be payable by the Client in 

addition. 

5.16. Withholding / Gross-Up 

Amounts payable shall be made free and clear of any set-off or deduction. If the Client is required by 

law to withhold or deduct any amount, it shall increase the payment so that GLO receives the full 

amount it would have received had no withholding or deduction been required. 

 



 

6. CLIENT OBLIGATIONS 

6.1. Provision of Information 

The Client agrees to provide GLO with all necessary information, materials, and access to resources 

as required for the successful execution of the services outlined in the Proposal Document. Any delay 

in providing these may result in a delay in the delivery of services. 

6.2. Accuracy of Information 

The Client confirms that all information provided to GLO is accurate, up-to-date, and does not 

infringe on the rights of third parties. The Client will indemnify GLO against any claim or action that 

arises from the use of inaccurate or infringing information provided by the Client. 

6.3. Communication 

The Client shall maintain open and responsive communication with GLO. Should there be any 

changes in the Client’s requirements or circumstances, GLO should be notified promptly. 

6.4. Timely Reviews and Approvals 

The Client is obliged to review all drafts, concepts, designs, and other deliverables provided by GLO 

within the time frame specified. Delays in approval may result in adjustments to the delivery 

timelines. 

6.5. Payment Obligations 

The Client shall adhere to the payment terms as outlined in the 'Payment Terms' section of this 

document. Failure to meet payment obligations might result in suspension or termination of services. 

6.6. Respectful Conduct 

The Client agrees to engage in a professional and respectful manner with all GLO personnel. GLO 

reserves the right to terminate the contract should the Client engage in any behaviour deemed 

inappropriate, offensive, or discriminatory. 

6.7. Confidentiality 

The Client must keep all proprietary methodologies, tools, strategies, and trade secrets disclosed by 

GLO confidential unless GLO provides explicit written permission. 

 



 

6.8. Third-Party Contracts 

If the Client enters into contracts or agreements with third parties that might affect GLO's services, 

the Client should inform GLO promptly. GLO shall not be held responsible for any complications or 

disruptions resulting from undisclosed third-party contracts. 

6.9. Use of Deliverables 

For the avoidance of doubt, once ownership transfers under clauses 7.4/10.1, the Client may use, 

adapt and exploit the deliverables for its business purposes subject to any Third-Party Asset licences 

and clause 10.3. This clause 6.9 does not limit such post-handover use. 

6.10. Content Rights and Legal Compliance 

The Client is solely responsible for the legal compliance of all content that appears on the Website, 

including images, video, audio, fonts, text, logos and any other assets. The Client confirms that such 

content does not infringe any third party rights, including copyright, database right, trade mark, 

privacy or publicity rights. 

6.11. Rights Confirmation on Approval 

Approval of drafts, designs, pages and other deliverables under clause 6.4 is the Client confirmation 

that it holds all rights, licences, permissions and releases needed for the content as implemented. 

A.​ Approval under clause 6.11 constitutes the Client’s final legal sign-off for publication. The 

Client acknowledges that GLO does not provide legal review and that all required rights, 

licences and Releases for the intended uses are in place. 

6.12. Client Indemnity for Content 

The Client shall indemnify and hold GLO harmless from losses, damages and reasonable legal costs 

arising from any claim that Website or campaign content infringes third-party rights or breaches law, 

to the extent such content was supplied by the Client or used at the Client’s instruction. 

6.13 Marketing Law and Platform Compliance 

The Client is responsible for ensuring content, targeting, claims and landing pages comply with 

applicable laws and codes (including PECR, UK GDPR when Controller, CAP/ASA, sector rules). The 

Client will keep platform accounts in good standing and provide accurate business information. 

6.14. Platform/Regulatory Indemnity 

The Client shall indemnify GLO against claims, fines, investigations and costs arising from the Client’s 

content, targeting, consents, cookies, or use of personal data for marketing. 

 



 

6.15. Accessibility and Sector Rules 

Unless expressly agreed in writing, the Client is responsible for compliance of the live Website and 

marketing materials with accessibility standards and any sector-specific rules or substantiation 

requirements (e.g., financial, health, environmental claims). 

6.16. Claims Substantiation 

The Client is responsible for ensuring all product or service claims, including performance, pricing, 

environmental, financial or health-related statements, are accurate, current and substantiated as 

required by applicable laws and advertising codes. 

6.17. Reviews and Endorsements 

Where testimonials, endorsements or user-generated content are used, the Client is responsible for 

ensuring required disclosures and permissions are in place and that content is not misleading. 

6.18. Releases 

Where content includes identifiable individuals or private property, the Client is responsible for 

ensuring appropriate model, property and other Releases exist for all intended uses unless the 

parties expressly agree in writing that GLO will obtain such Releases. 

6.19. No Professional Advice 

Unless expressly agreed in a Proposal, the Services do not constitute legal, financial, tax, medical or 

other professional advice. Any sector-specific approvals or professional sign-off are the Client’s 

responsibility. 

7. AGENCY OBLIGATIONS 

7.1. Delivery of Services 

GLO commits to providing the Client with the services as outlined in the Proposal Document. The 

services will be rendered with professionalism, skill, and diligence in accordance with industry 

standards. 

7.2. Timeliness 

While GLO aims to deliver its services promptly and adhere to any established timelines, the Client 

acknowledges that delays may occasionally occur due to unforeseen circumstances. GLO shall notify 

the Client at the earliest opportunity should any delay arise and make every effort to mitigate the 

impact of such delays. 

 



 

7.3. Confidentiality 

GLO will treat all Client information as confidential. Unless required by law or agreed upon with the 

Client, such information will not be disclosed to third parties. This confidentiality will extend beyond 

the termination of the agreement. 

7.4. Intellectual Property 

Upon full payment for the services, the intellectual property rights for all deliverables created 

specifically for the Client will be transferred to the Client, except as noted in 7.5. GLO is not obliged 

to publish, deploy or transfer deliverables to live environments until all due fees for the relevant 

deliverables are paid in full. 

7.5. Promotional Rights 

GLO retains the right to showcase any deliverables as case studies on the GLO website and in other 

promotional materials. The purpose is to highlight GLO's expertise and portfolio. If the Client wishes 

to exclude specific proprietary information or designs from being showcased, such a request must be 

submitted in writing. Either party may opt out of publicity on reasonable written notice for 

confidentiality or regulatory reasons, and GLO will remove references within a reasonable time. GLO 

will action any agreed removal within a reasonable period, typically thirty days, and may retain 

non-public internal archives. 

7.6. Quality Assurance 

GLO shall take the necessary steps to ensure the quality of its services. If any delivered service does 

not meet the quality as described in the Proposal Document, GLO will make reasonable efforts to 

rectify the situation in a mutually agreeable manner. For clarity, GLO provides no indemnity in 

respect of third-party intellectual property claims. Remedies are as set out in Section 8 and the 

takedown process in Section 7.10–7.12. 

7.7. Third-Party Services 

GLO may engage third-party providers to deliver elements of the Services. GLO will use reasonable 

endeavours to select and manage such providers but their services are provided subject to their own 

terms, service levels and availability, which are outside GLO’s control. 

7.8. Point of Contact 

GLO will provide the Client with a dedicated point of contact to facilitate communication and ensure 

the smooth execution of services, normally our Head of Operations. 

7.9. Compliance with Laws 

GLO will conduct its services in compliance with applicable laws and regulations. 

 



 

7.10 Notice and takedown 

If GLO receives a credible claim or notice that any Website content may be unlawful or infringing, 

GLO may remove, disable or replace the affected content and will notify the Client as soon as 

reasonably practicable. 

7.11 Client cooperation and costs 

The Client will promptly provide evidence of its rights or alternative content and authorises GLO to 

implement remedial changes. The Client will reimburse GLO for reasonable costs of responding to 

and mitigating any such claim, except to the extent caused by the wilful misconduct of GLO. 

7.12 Hosting and maintenance 

Where GLO provides hosting or maintenance, GLO may remove or block access to content that in 

GLO's reasonable opinion, may expose either party to liability while the issue is investigated. 

A.​ 7.12A Records: The parties agree that GLO’s system records of approvals, publication and 

takedown actions (including timestamps) are prima facie evidence of the matters recorded. 

7.13 Hosting and Availability 

Where GLO provides or arranges hosting, availability targets are not guaranteed unless expressly set 

out in a Proposal. Maintenance windows, emergency security work and platform outages may affect 

availability. 

7.14 Backups and Recovery 

Unless stated in a Proposal, GLO does not provide backups or disaster recovery. If backup services are 

agreed, recovery time and point objectives are targets only and not guarantees. 

7.15 Client Content Copies 

The Client is responsible for maintaining its own current copies of content, data and assets supplied 

to or generated for the Website or campaigns. 

7.16 Third-Party Providers 

Hosting and infrastructure may be provided by third parties. Their terms and service levels apply and 

are outside GLO’s control. 

 



 

8. LIMITATION OF LIABILITY 

8.1. General Limitation 

GLO shall execute its services with due diligence and professionalism. However, to the maximum 

extent permitted by applicable law, GLO's aggregate liability to the Client, whether in contract, tort 

(including negligence), breach of statutory duty, or otherwise, for any and all claims arising out of or 

in connection with this agreement shall not exceed the amount paid by the Client to GLO for the 

specific service giving rise to such claim. Without limiting the foregoing, the limitation in this clause 

applies to any claim relating to alleged infringement of third-party rights in Website content. For the 

avoidance of doubt, GLO shall have no liability for any claim of infringement of third-party 

intellectual property or other proprietary rights arising from the Website content. The cap in clause 

8.1 is an aggregate cap that applies to all claims, losses and causes of action arising under or in 

connection with this Agreement. The exclusions and limitations in this Section 8 apply only to the 

extent permitted by law and are subject to the reasonableness test under the Unfair Contract Terms 

Act 1977. 

8.2. Indirect Damages 

In no event shall GLO be liable for any indirect, incidental, consequential, special, or exemplary 

damages or loss of profits, even if GLO has been advised of the possibility of such damages. This 

includes, but is not limited to, loss of data, loss of business, or other intangibles, the costs of 

substitute goods or services, or any delay or failure to provide services. 

8.3. Force Majeure 

GLO shall not be liable for any delay or failure to perform its obligations under this Agreement if such 

delay or failure results from events, circumstances, or causes beyond its reasonable control. Such 

force majeure events may include but are not limited to acts of God, labour disputes, governmental 

actions, wars, internet outages, or any other unforeseen events. 

8.4. No Warranty 

GLO provides its services "as is" and without warranty of any kind, either express or implied, 

including, but not limited to, the implied warranties of merchantability, fitness for a particular 

purpose, or non-infringement. 

8.5. No Control Over Search Engines 

For services related to SEO, Google Ads, and other search engine-related offerings, GLO does not 

guarantee any specific position or ranking on search engines. The Client acknowledges that search 

engine algorithms are beyond GLO's control and can change without notice, affecting the rankings 

and visibility of websites and advertisements. 

 



 

8.6. Client Acknowledgement 

The Client acknowledges that the internet is an inherently unstable and insecure environment. While 

GLO will make reasonable efforts to ensure the delivery and security of its services, it cannot 

guarantee uninterrupted service or protection from malicious actors. The Client further 

acknowledges that marketing and advertising returns are subject to various external factors, and GLO 

offers no guarantees on specific outcomes or returns on investment. 

8.7. Third-Party Platforms 

GLO uses third-party platforms and tools to deliver some of its services (e.g., social media platforms, 

Google Ads). The Client understands that these platforms have their own terms of service and 

guidelines, and any changes or decisions made by these platforms are beyond GLO's control. GLO 

shall not be held liable for any actions taken by these platforms, including but not limited to account 

suspensions, ad disapprovals, or any other form of penalty. 

8.8. Sole Remedy 

Subject to clause 8.10, unless expressly stated in this agreement, the Client's sole and exclusive 

remedy for any dissatisfaction or grievance related to the services provided by GLO is the termination 

of this agreement, in accordance with the termination clauses provided herein. 

8.9. No liability for third-party IP claims 

To the fullest extent permitted by law, GLO shall have no liability to the Client for any third party 

claim that Website content infringes intellectual property or other proprietary rights. The Client 

agrees that the sole and exclusive remedy for such claims is the takedown and replacement process 

set out in Section 7. 

8.10. Exclusive remedies 

Except as expressly stated in this Agreement, the Client remedies for any dissatisfaction or alleged 

defect in the Services are limited to prompt correction, replacement or removal of the affected 

content or re-performance of the affected Services. Refunds or damages are excluded to the fullest 

extent permitted by law. This clause operates in addition to clause 8.8. 

A.​ Where a remedy is stated to be sole or exclusive, it applies in priority to any inconsistent 

remedy elsewhere in this Agreement. 

8.11 Platform Decisions 

GLO shall not be liable for platform actions or decisions including suspensions, disapprovals, delivery 

limits, enforcement, or measurement changes. 

 



 

A.​ If a regulator, platform or court raises an enquiry or complaint concerning the Services, the 

parties will cooperate in good faith. The Client will promptly provide information and 

approvals reasonably required for responses or remedial steps. 

8.12 Notice and Control of Claims 

The party seeking indemnity will: (a) give prompt written notice of the claim; (b) give the other party 

sole control of defence and settlement (provided no settlement admits liability or imposes 

non-monetary obligations without consent, not to be unreasonably withheld); and (c) provide 

reasonable co-operation. The indemnified party must notify the other within thirty (30) days of 

becoming aware of a claim. Failure to give timely notice does not bar the claim but reduces the 

indemnifying party’s liability to the extent of prejudice caused by the delay. 

8.13. Duty to Mitigate 

Each party shall take reasonable steps to mitigate any loss or damage it may suffer in connection with 

this Agreement. 

8.14. Time-Bar 

No action arising out of or in connection with this Agreement may be brought more than twelve (12) 

months after the cause of action accrued. 

8.15. Indemnity Amounts 

The limitations in this Section 8 do not apply to the Client’s indemnity obligations under clauses 6.12 

and 6.14 or to sums due and payable under Section 5. 

8.16. Proportionate Liability 

GLO’s liability shall be limited to the proportion of the loss or damage suffered that is fairly 

attributable to GLO’s breach. GLO shall not be liable for any loss to the extent caused by the Client, a 

third party, or a platform. 

9. TERMINATION AND CANCELLATION 

9.1. Termination by the Client 

A.​ For all digital marketing retainers, GLO operates on a 60-day notice period without a formal 

contract term. Clients wishing to terminate the retainer must provide written notice at least 

60 days in advance. There will be no refunds for the notice period, and fees for this period 

must be paid in full, regardless of the retainer’s status at the time of notice. 

B.​ For any project-based work, including but not limited to design, development or lead 

generation, once a proposal is agreed upon by both parties, the Client must settle any 

 



 

outstanding balances by the invoice due date. Failure to do so may result in legal action to 

recover the owed amount. This applies irrespective of whether a payment plan has been set 

up. No refunds will be issued once payment has been made, and the project work is 

non-cancellable. 

9.2. Termination by GLO 

A.​ GLO reserves the right to terminate the agreement at any point should the Client breach any 

terms set forth in this agreement or fail to make due payments. GLO will provide a written 

notice of such termination. 

B.​ In circumstances where GLO believes that continuing to provide services might harm its 

reputation, or if it becomes untenable due to external factors beyond GLO's control, GLO 

may choose to terminate the contract with immediate effect. 

C.​ Except where stated otherwise, a party may terminate for material breach only after giving 

at least ten (10) days’ written notice describing the breach and an opportunity to cure within 

that period. 

9.3. Consequences of Termination 

A.​ Upon termination, all services being provided by GLO will cease, and the Client will be 

required to settle any outstanding payments immediately. 

B.​ GLO retains the right to use any completed work as case studies or for promotional 

purposes, unless otherwise agreed in writing. 

9.4. Cancellation Fees 

A.​ Should the Client choose to terminate a digital marketing retainer without providing the 

required 60-day written notice, the Client will be responsible for paying the fees for the 

notice period in full. There will be no refunds or pro-rata adjustments for any services 

provided during this period, and the full notice period must still be honoured. 

B.​ For services related to project-based work, once the proposal has been agreed upon by both 

parties, the Client is liable for the full project cost, irrespective of whether the work has been 

completed. Any cancellation after agreeing to a proposal will result in the Client being 

charged 100% of the total project cost. Failure to pay these amounts may result in legal 

action to recover the owed balance. 

9.5. Refunds 

A.​ All payments made to GLO for digital marketing retainers, project work, or any other services 

are non-refundable. For digital marketing retainers, no refunds will be issued for the 60-day 

notice period, and any outstanding fees for this period must be paid in full, regardless of the 

status of the services during this time. 

B.​ In relation to project-based work, once a proposal has been agreed upon and payment has 

been made, no refunds will be provided. This applies even in circumstances where the Client 

has opted to pay by instalments or under a payment plan. All project work is considered 

 



 

non-cancellable once the proposal is agreed, and the Client remains liable for the full project 

cost, as outlined in the agreement. 

Any claim for a refund outside of these terms will not be entertained. 

9.6. Survival 

Provisions of this agreement that, by their nature, should survive termination will remain in effect 

post-termination, including but not limited to clauses related to intellectual property, 

indemnification, limitation of liability, and confidentiality. 

10. INTELLECTUAL PROPERTY 

10.1. Ownership of Work Produced 

Upon receipt of full payment for the Services, the Client shall own all intellectual property rights in 

deliverables created specifically for the Client under the Proposal, excluding Third-Party Assets and 

pre-existing IP under clause 10.2. Prior to full payment, GLO grants the Client a limited, revocable 

licence to use such deliverables solely for internal review and acceptance purposes. 

A.​ To the extent permitted by law, GLO and its personnel waive any moral rights (including 

rights of attribution and integrity) in deliverables created specifically for the Client, solely to 

permit the Client’s internal use and modification after ownership transfers under clause 10.1. 

B.​ Until full payment is made, GLO retains all rights and ownership of any drafts, designs, 

writings, graphics, URLs, and other content or materials created for the Client. 

10.2. Pre-existing Intellectual Property 

A.​ Intellectual property rights in pre-existing materials, including but not limited to software, 

algorithms, templates, tools, methodologies, processes, and know-how that are used in 

delivering services, remain the exclusive property of GLO or its respective licensors. 

B.​ The Client is granted a non-exclusive, non-transferable, revocable licence to use such 

pre-existing intellectual property only for the purpose for which the services were provided. 

10.3. Use of Third-party Materials 

If GLO incorporates third-party materials in any deliverable, including but not limited to stock images 

or software, the rights to those materials remain with their respective owners, and the Client might 

be bound by additional terms related to such third-party materials.  

A.​ Where GLO sources third party assets including images, video, audio, fonts, icons or 

software, GLO does so as agent for and on behalf of the Client. The Client is the licensee of 

record and is responsible for compliance with licence terms, including any limits on media, 

territory, duration, impression volume and derivative works. 

 



 

B.​ Before any use of third party assets outside standard Website display, including paid social, 

print, broadcast, mobile applications, templates or repeated reproduction, the Client will 

notify GLO in writing so that appropriate licences can be obtained. Any extended or 

enhanced licence fees are payable by the Client. 

C.​ GLO is not responsible for verifying the ownership of Client supplied content or the scope of 

any third party licence procured for the Client. The Client is responsible for ensuring that its 

intended uses are covered. 

D.​ Deliverables may include open-source software or other third-party components licensed on 

separate terms. Those terms apply in addition to this Agreement and prevail for those 

components. To the fullest extent permitted by law, GLO provides no warranty or indemnity 

in respect of such components and the Client accepts them subject to their applicable 

licences. 

E.​ GLO has no obligation to maintain, patch or update third-party components unless expressly 

set out in a Proposal. 

10.4. Client Materials 

F.​ Any content or materials provided by the Client to GLO remain the intellectual property of 

the Client. 

G.​ The Client grants GLO a royalty-free, non-exclusive licence to use, reproduce, modify, display, 

and publish the provided content/materials solely for the purpose of delivering the 

contracted services. 

10.5. Promotion and Portfolio Use 

GLO retains the right to showcase and reference any deliverable, including designs, strategies, and 

collateral, in its portfolio, case studies, and promotional materials. Client trademarks, logos, and 

brand names may be displayed by GLO purely for demonstrative or showcase purposes. 

10.6. Warranties 

The Client warrants that all content or materials provided to GLO do not infringe upon the 

intellectual property rights of third parties. The Client agrees to indemnify, defend, and hold GLO 

harmless against any claims, costs, and damages, including attorney's fees, arising from the use or 

provision of those Client materials. 

10.7. Confidentiality of IP 

All intellectual property discussions and transfers are to be treated with confidentiality, and neither 

party may disclose details of the creation, development, or use of intellectual property to third 

parties without written consent, unless required by law. 

 



 

10.8. Client Indemnity for Client-Supplied or Directed Content 

The Client shall indemnify and hold GLO harmless from and against all losses, costs, damages and 

expenses (including reasonable legal fees) arising out of any claim that Website content infringes 

third party rights to the extent such content was supplied by the Client or used at the Client’s 

direction. For clarity, GLO gives no indemnity to the Client for any third-party claim relating to 

Website content or third-party materials. Any implied indemnities are excluded to the fullest extent 

permitted by law. 

10.9. Licence Records 

The Client shall retain records of Stock Licences and other permissions for Third Party Assets used on 

the Website or in campaigns and provide copies to GLO on request for audit or claims handling. 

10.10. Credits and Restrictions 

Where a Stock Licence or Third-Party Asset requires attribution, link-backs, watermarks, notices or 

usage restrictions, the Client is responsible for ensuring such requirements appear on the live assets 

and are maintained for the duration of use. 

11. NON-COMPETE AND NON-SOLICITATION 

11.1. No-Hire 

During the term and for twelve (12) months thereafter, the Client shall not solicit or knowingly hire 

any GLO employee or contractor materially involved in the Services, save where the individual 

responded to a bona fide general advertisement not targeted at GLO personnel. 

11.2. Non-Solicitation of Clients 

During the term and for twelve (12) months thereafter, the Client shall not, without GLO’s written 

consent, solicit or knowingly induce any client or prospective client introduced to the Client by GLO 

in the twelve (12) months prior to termination to procure services that compete with the Services, 

with the intent of diverting business from GLO. For the avoidance of doubt, this clause does not 

restrict dealings initiated independently by such clients without any solicitation by the Client. 

11.3. Remedies 

The Client agrees that any breach or threatened breach of these provisions may cause GLO 

irreparable harm for which damages may not be an adequate remedy. Therefore, in addition to any 

other remedies and damages available, GLO shall be entitled to seek an injunction or other equitable 

remedies in the event of any threatened or actual violation of any or all of the provisions hereof. 

 



 

11.4. Adjustment of Restricted Period 

If any portion of the duration of the restrictions set out in this section is found by a court of 

competent jurisdiction to be unenforceable due to its duration, the parties agree that the court shall 

have the authority to reduce the duration of the restriction, and, in its reduced form, the restriction 

shall then be enforceable. 

11.5. Liquidated Damages 

If the Client breaches clause 11.1 or 11.2, the Client will pay liquidated damages equal to thirty per 

cent of the individual’s first year total remuneration with the Client, which the parties agree is a 

genuine pre-estimate of GLO’s loss. 

12. GOVERNING LAW AND DISPUTE RESOLUTION 

12.1. Governing Law 

This Agreement and any disputes or claims arising out of or in connection with its subject matter or 

formation are governed by and construed in accordance with the laws of England and Wales. 

12.2. Informal Dispute Resolution 

Both parties shall use their best efforts to negotiate in good faith and settle any dispute that may 

arise out of or relate to this Agreement, or a breach thereof. If any such dispute cannot be settled 

amicably through ordinary negotiations by the parties, or either or both is or are unwilling to engage 

in this informal dispute resolution process, either party may propose to the other in writing that 

structured negotiations be entered into with the assistance of a fully accredited mediator before 

resorting to litigation. 

12.3. Mediation 

If the parties are unable to agree upon a mediator or if the parties fail to enter into a written 

settlement of the dispute for mediation within 28 days of the proposal, either party may apply to the 

Centre for Effective Dispute Resolution (CEDR) to appoint a mediator. 

12.4. Court Proceedings 

No party may commence any court proceedings in relation to any dispute arising out of this 

Agreement until it has attempted to settle the dispute by mediation and either the mediation has 

terminated or the other party has failed to participate in the mediation, provided that the right to 

issue proceedings is not prejudiced by a delay. Nothing in this clause prevents either party seeking 

urgent injunctive or interlocutory relief in the courts of England and Wales. 

 



 

12.5. Jurisdiction 

The courts of England and Wales shall have exclusive jurisdiction to settle any dispute arising out of 

or in connection with this Agreement (including any non-contractual disputes or claims). 

12.6. Service of Process 

For the purposes of this clause, the address of Generate Leads Online Limited is 50 Princes Street, 

Ipswich, Suffolk, England, IP1 1RJ. Any notices or service of process required to be served pursuant 

hereto shall be sufficiently served if delivered to the aforementioned address. 

13. AMENDMENTS TO TERMS 

13.1. Right to Amend 

Generate Leads Online Limited ("GLO") reserves the right to modify, alter, replace, or otherwise 

amend these Terms of Service at its sole discretion at any time. The most current version of these 

Terms will be posted on GLO's official website or will be sent to the Client via the provided email 

address. 

13.2. Notification 

GLO shall notify the Client of any material changes to these Terms by sending an email to the Client's 

last provided email address or by posting a notice on GLO's website at least thirty (30) days before 

the changes are set to take effect. Material changes that adversely affect the Services will take effect 

no earlier than thirty (30) days after notice. 

13.3. Acceptance of Amended Terms 

By continuing to use GLO's services after amendments are made to these Terms, the Client 

acknowledges and agrees to be bound by the updated Terms. If the Client does not agree with the 

modified Terms, their sole recourse is to discontinue the use of GLO's services and notify GLO in 

writing before the changes take effect. If the Client objects to a material adverse change, the Client 

may terminate the affected Services on notice during the 30-day period without penalty, save for 

fees accrued to termination. 

13.4. Prior Arrangements 

Amendments made to these Terms will not affect any prior arrangements or contractual 

commitments made between GLO and the Client unless explicitly stated in the updated Terms. 

 



 

13.5. Exception 

Any changes or modifications to the payment terms or the core services provided under a specific 

client agreement must be agreed upon in writing between GLO and the Client and will not be subject 

solely to this amendment clause. 

14. CONTACT AND NOTICES 

14.1. Official Correspondence Address 

All formal notices, requests, demands, or other communications to be given by the Client under 

these Terms of Service should be sent to: 

Generate Leads Online Limited​
50 Princes Street,​
Ipswich, Suffolk,​
IP1 1RJ, UK 

14.2. Electronic Communication 

Notices under this Agreement may be served by email to helpingyou@generateleads.online or to the 

Client’s last notified business email address and will be deemed received when sent, unless an 

undeliverable notification is received. 

14.3. Receipt of Notices 

Any notices or communications sent by mail shall be deemed received by the addressee on the fifth 

business day following mailing or on the day of actual receipt, whichever comes first. 

Communications sent by email shall be considered received on the day they are sent, unless the 

sending party receives an electronic notification that the email was not delivered. 

14.4. Changes in Contact Details 

GLO undertakes to notify the Client promptly of any changes to its contact details. Similarly, the 

Client is obligated to keep GLO informed of any changes to its contact information. 

14.5. Proof of Sending 

Proof of sending any notices or communications, be it by mail or email, will be sufficient evidence of 

the sending of such communication. 

14.6. Contact for Queries 

For any general queries regarding these Terms of Service or any services offered by GLO, Clients may 

contact GLO at the above-mentioned address or via the provided phone number: 01473 845688. 

 



 

14.7. Emergency Contact 

In the event of emergencies or urgent matters requiring immediate attention, the Client is advised to 

contact GLO directly through the provided phone number. 

15. MISCELLANEOUS PROVISIONS 

15.1. Entire Agreement 

These Terms of Service, along with any proposal document or invoice provided by GLO to the Client, 

constitute the entire agreement between the parties with respect to its subject matter and 

supersede all prior agreements, representations, and understandings of the parties, written or oral. 

15.2. No Waiver 

No failure or delay by GLO in exercising any right, power, or privilege under these Terms of Service 

will operate as a waiver thereof, nor will any single or partial exercise thereof preclude any other or 

further exercise thereof or the exercise of any other right, power, or privilege. 

15.3. Severability 

If any provision of these Terms of Service is found by a court of competent jurisdiction to be invalid, 

illegal, or unenforceable, it shall be deemed modified to the minimum extent necessary to make it 

valid, legal, and enforceable. If such modification is not possible, the relevant provision or 

part-provision shall be deemed deleted. Any modification to or deletion of a provision or 

part-provision under this clause shall not affect the validity and enforceability of the rest of these 

Terms of Service. 

15.4. Non-Reliance 

Each party acknowledges that, in entering into this agreement, it does not rely on any statement, 

representation, assurance, or warranty (whether it was made negligently or innocently) of any 

person other than as expressly set out in these Terms of Service. 

15.5. Force Majeure 

GLO shall not be deemed in breach of these Terms of Service if it is unable to complete the Services 

or any portion thereof by reason of fire, earthquake, flood, tempest, storm, or other natural 

disasters, labour dispute, act of God, war, governmental interference or any other causes beyond its 

control. 

15.6. Assignment 

The Client shall not, without the prior written consent of GLO, assign, transfer, charge, subcontract or 

deal in any other manner with all or any of its rights or obligations under these Terms of Service. GLO 

 



 

may at any time assign, transfer, charge, subcontract, or deal in any other manner with all or any of 

its rights or obligations under these Terms of Service. 

15.7. No Partnership or Agency 

Nothing in these Terms of Service is intended to, or shall be deemed to, establish any partnership or 

joint venture between the parties, constitute either party the agent of the other or authorise either 

party to make or enter into any commitments for or on behalf of the other party. 

15.8. Third Party Rights 

Unless expressly provided elsewhere in these Terms of Service, these Terms do not give rise to any 

rights under the Contracts (Rights of Third Parties) Act 1999 to enforce any term of these Terms of 

Service. 

15.9. Counterparts 

These Terms of Service may be executed in counterparts, each of which shall be deemed an original, 

but all of which together shall constitute one and the same instrument. 

15.10. Further Assurance 

Each party shall do all acts reasonably necessary to give effect to this Agreement. 

15.11. Priority 

If there is a conflict, the Proposal (statement of work) prevails over these Terms only where it 

expressly states an intention to do so; otherwise these Terms prevail. Terms on a Client purchase 

order, procurement portal or similar do not apply unless a director of GLO expressly agrees in writing 

that they override this Agreement. 

15.12. Third-Party Rights – Agencies 

Nothing in this Agreement creates rights for platform providers or other third parties to enforce any 

term, save as required by law. 

15.13. Authority 

Each party warrants that it has full power and authority to enter into and perform this Agreement 

and that the person accepting on its behalf is duly authorised to bind it. 

15.14. Insurance 

The Client is responsible for maintaining appropriate insurance for its business risks (including, where 

reasonably appropriate for the Services, media liability/errors & omissions and cyber insurance) and 

 



 

will provide evidence on request. GLO does not provide insurance or assume responsibility for 

insuring the Client’s risks. 

15.15. Non-Disparagement 

Each party will refrain from making public statements (including online reviews or social media posts) 

that are false or misleading and likely to damage the other’s reputation in relation to the Services. 

This does not restrict lawful reporting to regulators or exercising legal rights. 

16. DATA PROTECTION 

16.1. Roles 

For Services involving personal data, the Client is the Controller and GLO acts as Processor. 

16.2. Processing 

GLO will process personal data only on documented instructions, implement appropriate security, 

and ensure confidentiality. 

16.3. Sub-processors 

The Client authorises GLO to use sub-processors for hosting, analytics and delivery; GLO will ensure 

appropriate contractual protections. 

16.4. International Transfers 

Where relevant, GLO will implement appropriate transfer safeguards. 

16.5. Marketing Consents 

The Client is responsible for obtaining and recording valid consents for electronic marketing and for 

cookie/SDK disclosures and settings on the Client’s properties. 

16.6. DPA 

The parties will, on request, enter a Data Processing Addendum; if none is executed, this clause 16 

applies. 

16.7. Security Measures 

Taking into account the nature of the Services, GLO will implement technical and organisational 

measures appropriate to the risk, proportionate to a marketing services provider, and consistent with 

commonly accepted industry practice. 

 



 

16.8. Incident Notification 

Each party will notify the other without undue delay after becoming aware of a personal data breach 

affecting the Services and will provide information reasonably available to assist the other party to 

meet applicable obligations. 

16.9. Client Systems 

GLO is not responsible for security or data incidents originating in the Client’s systems, accounts or 

devices, or in third-party platforms chosen by the Client. 

16.10. Tracking and Cookies 

The Client is responsible for cookie consent mechanisms, SDK disclosures and configuration of tags, 

pixels and similar tools on its properties. 

16.11. Special Category Data 

The Client will not provide special category personal data (as defined by UK GDPR) or 

criminal-offence data to GLO unless expressly agreed in a signed addendum specifying scope and 

safeguards. 

16.12. Data Subject Requests 

The Client is responsible for responding to data-subject requests relating to the Client’s data. GLO will 

promptly forward any request it receives to the Client and will provide reasonable assistance at the 

Client’s cost. 

16.13. Data Return/Deletion 

On written request or termination, GLO will (at the Client’s choice) return or delete personal data 

processed for the Services, save to the extent retention is required by law or for legitimate 

record-keeping. Where deletion is requested, GLO may retain secure archival backups until their 

scheduled overwrite. 

 

 


	 
	GLO TERMS OF SERVICE 
	1. INTRODUCTION 
	1.1. Purpose of the Document 
	1.2. Acceptance of Terms 

	2. DEFINITIONS 
	2.1. "Agency" or "GLO"  
	2.2. "Client" 
	2.3. "Proposal"  
	2.4. "Invoice" 
	2.5. "Services" 
	2.6. "Platform" 
	2.7. "Third-party" 
	2.8. "Content" 
	2.9. "Terms" 
	2.10. "Agreement" 
	2.11. "Package" 
	2.12. "Effective Date" 
	2.13. "Campaign" 
	2.14. "Ad Spend" 
	2.15. “Third Party Assets” 
	2.16. “Stock Licence” 
	2.17. “Releases” 

	3. DESCRIPTION OF SERVICES 
	3.1. Overview 
	3.2. Proposal Integration 
	3.3. Service Limitations 
	3.4. Third-Party Integrations 
	3.5. Change Control 
	3.6. Client Dependencies 
	3.7. Acceptance 
	3.8. Defects Window 
	3.9. Out of Scope 
	3.10. Dependencies 

	4. PROPOSAL PRESENTATION AND INVOICE 
	4.1. Proposal Presentation 
	4.2. Acceptance of Proposal 
	4.3. Invoice and Payment 
	4.4. Delays and Revisions 
	4.5. Limitations and Exclusions 
	4.6. Confidentiality of Documents 

	5. PAYMENT TERMS 
	5.1. Currency 
	5.2. Payment Methods 
	5.3. Invoicing 
	5.4. Retainers and Recurring Payments 
	5.5. Accounting Records 
	5.6. Late Payment 
	5.7. Third-Party Charges 
	5.8. Platform Terms 
	5.9. Click Fraud and Invalid Activity 
	5.10. No Set-Off 
	5.11. Interest 
	5.12 Suspension and Withholding 
	5.13 Title and Lien 
	5.14. Chargebacks 
	5.15. Taxes and VAT 
	5.16. Withholding / Gross-Up 

	6. CLIENT OBLIGATIONS 
	6.1. Provision of Information 
	6.2. Accuracy of Information 
	6.3. Communication 
	6.4. Timely Reviews and Approvals 
	6.5. Payment Obligations 
	6.6. Respectful Conduct 
	6.7. Confidentiality 
	6.8. Third-Party Contracts 
	6.9. Use of Deliverables 
	6.10. Content Rights and Legal Compliance 
	6.11. Rights Confirmation on Approval 
	6.12. Client Indemnity for Content 
	6.13 Marketing Law and Platform Compliance 
	6.14. Platform/Regulatory Indemnity 
	6.15. Accessibility and Sector Rules 
	6.16. Claims Substantiation 
	6.17. Reviews and Endorsements 
	6.18. Releases 
	6.19. No Professional Advice 

	7. AGENCY OBLIGATIONS 
	7.1. Delivery of Services 
	7.2. Timeliness 
	7.3. Confidentiality 
	7.4. Intellectual Property 
	7.5. Promotional Rights 
	7.6. Quality Assurance 
	7.7. Third-Party Services 
	7.8. Point of Contact 
	7.9. Compliance with Laws 
	7.10 Notice and takedown 
	7.11 Client cooperation and costs 
	7.12 Hosting and maintenance 
	7.13 Hosting and Availability 
	7.14 Backups and Recovery 
	7.15 Client Content Copies 
	7.16 Third-Party Providers 

	8. LIMITATION OF LIABILITY 
	8.1. General Limitation 
	8.2. Indirect Damages 
	8.3. Force Majeure 
	8.4. No Warranty 
	8.5. No Control Over Search Engines 
	8.6. Client Acknowledgement 
	8.7. Third-Party Platforms 
	8.8. Sole Remedy 
	8.9. No liability for third-party IP claims 
	8.10. Exclusive remedies 
	8.11 Platform Decisions 
	8.12 Notice and Control of Claims 
	8.13. Duty to Mitigate 
	8.14. Time-Bar 
	8.15. Indemnity Amounts 
	8.16. Proportionate Liability 

	9. TERMINATION AND CANCELLATION 
	9.1. Termination by the Client 
	9.2. Termination by GLO 
	9.3. Consequences of Termination 
	9.4. Cancellation Fees 
	9.5. Refunds 
	9.6. Survival 

	10. INTELLECTUAL PROPERTY 
	10.1. Ownership of Work Produced 
	10.2. Pre-existing Intellectual Property 
	10.3. Use of Third-party Materials 
	10.4. Client Materials 
	10.5. Promotion and Portfolio Use 
	10.6. Warranties 
	10.7. Confidentiality of IP 
	10.8. Client Indemnity for Client-Supplied or Directed Content 
	10.9. Licence Records 
	10.10. Credits and Restrictions 

	11. NON-COMPETE AND NON-SOLICITATION 
	11.1. No-Hire 
	11.2. Non-Solicitation of Clients 
	11.3. Remedies 
	11.4. Adjustment of Restricted Period 
	11.5. Liquidated Damages 

	12. GOVERNING LAW AND DISPUTE RESOLUTION 
	12.1. Governing Law 
	12.2. Informal Dispute Resolution 
	12.3. Mediation 
	12.4. Court Proceedings 
	12.5. Jurisdiction 
	12.6. Service of Process 

	13. AMENDMENTS TO TERMS 
	13.1. Right to Amend 
	13.2. Notification 
	13.3. Acceptance of Amended Terms 
	13.4. Prior Arrangements 
	13.5. Exception 

	14. CONTACT AND NOTICES 
	14.1. Official Correspondence Address 
	14.2. Electronic Communication 
	14.3. Receipt of Notices 
	14.4. Changes in Contact Details 
	14.5. Proof of Sending 
	14.6. Contact for Queries 
	14.7. Emergency Contact 

	15. MISCELLANEOUS PROVISIONS 
	15.1. Entire Agreement 
	15.2. No Waiver 
	15.3. Severability 
	15.4. Non-Reliance 
	15.5. Force Majeure 
	15.6. Assignment 
	15.7. No Partnership or Agency 
	15.8. Third Party Rights 
	15.9. Counterparts 
	15.10. Further Assurance 
	15.11. Priority 
	15.12. Third-Party Rights – Agencies 
	15.13. Authority 
	15.14. Insurance 
	15.15. Non-Disparagement 

	16. DATA PROTECTION 
	16.1. Roles 
	16.2. Processing 
	16.3. Sub-processors 
	16.4. International Transfers 
	16.5. Marketing Consents 
	16.6. DPA 
	16.7. Security Measures 
	16.8. Incident Notification 
	16.9. Client Systems 
	16.10. Tracking and Cookies 
	16.11. Special Category Data 
	16.12. Data Subject Requests 
	16.13. Data Return/Deletion 



